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METHODOLOGY

RESULT

To achieve industry
average email marketing
open rate of around 20% 

Email open rate was
around 7% to 12%

Persuasive email content
A/B testing of email
subject lines
Deploying of drip
campaigns

Digileap marketing is
able to achieve
around from one
email campaign
around 58% and then
2nd email campaign's
open rate was around
33% and the 3rd
campaign was of 30%
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