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Customer requirements

Double the Incoming
calls on the same ad
budget

Current condition

1. Less Incoming calls

2. Quality of calls were very
poor, irrelevant ones
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The aim was to double the
calls but we were able to
make it 8 times

1. Identifying target audience
through proper customer
persona

2. High search volume
keywords

3. Ad campaigns on Google
and Facebook

4. Testing of creatives,
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a n d a d CO p I eS o health doctor 54 9,321 0.58% 28.76 247295 0.00 20.00 0.00%
doctors
'S soaebiliith 31 6,158 0.50% 26.57 2203.57 0.00 20.00 0.00%
medical
@ i 30 10,480 0.29% 25.32 2159.56 0.00 20.00 0.00%
@ health service 22 2930 0.75% 211.62 ¥255.69 0.00 20.00 0.00%
o health 12 3.491 0.34% ¥595 ¥71.43 0.00 20.00 0.00%
treatment
o ggzz;r““‘a'is‘ 12 3.900 0.31% ?8.34 2100.10 0.00 %0.00 0.00%
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@ surgery doctor 9 1,363 0.66% 25.96 ¥53.68 0.00 20.00 0.00%
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