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For the company ~ Spectalix

Spectalix developed a
white-label UGC video
platform.
Designed for content app
publishers (broadcasters,
sports clubs, music labels).
They want to expand their
customer base and
strengthen their brand.
Exploring email marketing
as a cost-effective channel
to engage with their target
audience.

1. 

2.

Strategy
3.

Increase platform awareness
and highlight unique features.
Drive website traffic for
product information and
purchases.
Build and nurture customer
relationships for loyalty and
advocacy.
Promote exclusive offers,
discounts, and events for
repeat purchases and
referrals.
Gather customer feedback to
improve the platform.

Background

Objectives

Build a high-quality email
list through lead
magnets, webinars,
social media, and
customer referrals.
Send a mix of
promotional,
educational, and
engaging content to
subscribers.



Content includes product announcements,
educational resources, customer success
stories, exclusive offers, events, and surveys.
Balance email frequency to maintain
engagement (starting with 1-2 emails per
week).
Personalize emails with subscribers' names
and segment campaigns based on
demographics and behavior.
Track metrics like open rates, click-through
rates, and conversions for optimization.

4.Increase brand
awareness, website
traffic, and customer
relationships.
Establish Spectalix as
an AR industry leader.
Drive overall growth
and success.

Conclusion

Results:
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What client has to say: 

Open rate:


