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DIGILEAP MARKETING

Email Marketing

1- e Spectalix developed a
white-label UGC video
Background olatform.
e Designed for content app
e publishers (broadcasters,
S sports clubs, music labels).
= 1@ \- e They want to expand their

. customer base and
strengthen their brand.

e Exploring email marketing
as a cost-effective channel
to engage with their target
audience.

Increase platform awareness

and highlight unique features. 2
Drive website traffic for -
product information and Objectives
purchases.

Build and nurture customer
relationships for loyalty and

advocacy.

Promote exclusive offers,

discounts, and events for

repeat purchases and

referrals.

Gather customer feedback to

improve the platform.

3.

Strategy
e Build a high-quality email
list through lead
magnets, webinars,
social media, and
customer referrals.
e Send a mix of
promotional,
educational, and
engaging content to
subscribers.




Content includes product announcements,
educational resources, customer success
stories, exclusive offers, events, and surveys.
Balance email frequency to maintain
engagement (starting with 1-2 emails per
week).

Personalize emails with subscribers' names
and segment campaigns based on
demographics and behavior.

Track metrics like open rates, click-through
rates, and conversions for optimization.

e Increase brand 4.
awareness, website
traffic, and customer
relationships.

e Establish Spectalix as
an AR industry leader.

e Drive overall growth
and success.

Conclusion

Results:

pralinmehta@twocircles.com Wednesday, Jul 5, 2023 at 3:53 pm
RE: Automatic reply: Chris How sports Apps Can Turn from "Ghost Apps” to Private
TikToks

to: koby@spectalixinfo.com

Hi Koby,

Pleased to virtually meet you and by means of introduction I'm a Consultant here at Two Circles
working with Chris, who looped me into this thread as am equally curious about the fantastic
platform you have built at Spectalix.

We have some high-level questions (listed below) if you could kindly let us know your thoughts,
then happy to jump on a call to discuss further

Initial guestions
1. How do you integrate sponsors and track/report on KPIs (e.g. impressions, engagements)
in app?
2. What are the rough timelinas for low/medium/high integrations with clients of varying
nature?
3. Could you kindly share some case studies of different projects or clients (even if
anonymised)?
4. Would you be able to share a demo version 1o log into & use please? Since the ‘demo”
below is only a YouTube video.

sjohnston@mvfc.com.au Wednesday, May 10, 2023 at 11:05 pm

RE: Steve Do you think you are using the latest engagement tool?
to: koby@spectalixglobal.com

Hi Koby
| have passed your email through to our Marketing Manager who is best placed to explore further.
Kind regards

Steve Johnston
Manager | Community Partnerships and Engagement

asaenz@televisaunivision.com Wednesday, Jun 28, 2023 at 11:41 pm

RE: TelevisaUnivision - My High Five with Lionel Messi
to: marcus @spectalixinfo.com

Hey Marcus,

Happy to look at the product, see additional uses cases and understand the business model.
Does THU, JUL 13 @ 10am ET or 4pm ET works for you?

Best,
Alex



philippa@performancebrands.co.za Thursday, May 25, 2023 at 9:17 am

RE: Philippa Do you think you are using the latest engagement tool?
to: koby@ spectalixinfo.com

Hi Koby,

| am linked with First Ascent which does not include team sports. You are welcome to email Brad
Gale who looks after our team sports: brad@performancerbands.co.za

Kind regards,

Philippa McBride

Junior Brand Manager
First Ascent

ccada@chicagosteelhockeyteam.com Wednesday, Jun 7, 2023 at 3:30 pm

Re: Chryste How sports Apps Can Turn from “Ghost Apps” to Private TikToks
to: koby@spectalixglobal.com

Hello Koby,
Please forward all emails to info@chicagosteelhockeyteam.com.
Thank you,

Chryste Cada

Community Engagement Manager

Chicago Steel Hockey Team

Phone: 6§30-517-5378 | Mabile: 630-973-0269

Ermail: ccadai@chicagosteelhockeyteam. com

Fox Valley Ice Arena: 1996 S Kirk Rd Geneva, IL 60134
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What client has to say:

ﬁ Tim Armstrong - 12:01 PM

“ Do you get much in terms of quality leads coming from the
agency? Especially in terms of return on investment? Have
looked at it a few times but never used one.

’ Mordechai (Marcus) Cohn - 12:19 PM

It's indeed a long road. That said, email and LinkedIn

marketing are proven to be most effective. Happy to share

with you the LinkedIn contact info of the head of our

agency: linkedin.com/in/digisanjeev. They try hard and

show results, and what was very important for us - they are

very reasonably priced. o

www.digileapservices.com
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